
Your Website Homepage? It Isn’t 
Your Homepage Anymore.
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Meet Your New 
Homepage
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June 2019
For the first time ever, the majority of Google 

searches (50.33%) resulted in zero-clicks.

Source: SparkToro
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Jan 2020
Google Featured Snippet Algorithm Update

Source: Google
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Source: Google
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Beyond Featured Snippets
There are all kinds of featured results. You 

can control some more than others.
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Source: Google

#wineweb



We manage this
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We monitor this
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This is from CMW!
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How (& Why) to Shift 
Your SEO Strategy



12-24%
of search results include a featured snippet

… and growing

Sources: Ahrefs, Advanced Web Ranking, Moz 
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Source: Moz
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12%
drop in traffic from opting out of featured 

snippets 

Source: Moz
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Featured snippet algorithm update

Source: Google Analytics
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44%
drop in traffic when beaten by a 

competitive featured snippet
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Joe Pulizzi

“Your customers don’t 
care about you, your 
products, or your services. 
They care about 
themselves.”



3 Tips to Get Into 
SERP Features 



1. Choose Topics Wisely
Play where you can (and should) win.
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Source: Answer the Public
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Source: Moz
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Source: SEMrush
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2. Structure Your Content
Re-think content creation. 

Make friends with your developers.
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Andy Crestodina

“Make the best page on 
the internet for your topic. 
That’s SEO.”



Cover a TOPIC.
Not a keyword.
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Answer the 
search / related 
questions 
specifically

#wineweb



Include multiple 
related terms
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Formatting 
matters! It helps 
humans and 
robots scan the 
content.
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Source: Developers.Google.com
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3. Incorporate Design, Brand & PR
Get the most from your rankings.
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Source: Google
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Source: Google
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Source: Google

Control what you can. 
Monitor the rest. 
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>2,200
Domains feed Knowledge Panels

Source: Kalicube.pro
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Source: Google
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[Insert Generic “Break Down Silos” Image Here] 

But really, this is a significant change in 
Marketing Operations.
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You’re not just 
writing this page.
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You’re writing all 
the components 
of it.
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And all the 
structured / 
metadata behind 
it.
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How to Track Your 
Progress 



Source: Google
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Source: Google Analytics
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Source: Moz
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Source: SEMrush
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Iterate & Improve. 

Digital Ink is Never Dry.
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Key Takeaways

● Featured Results are Here to Stay
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Let’s Chat!
Laurel Miltner
linkedin.com/in/laurelmiltner
@laurelmackenzie


